
�

Media Kit | 2017

A nonprofit, online newsroom providing a 
different perspective on New Orleans.
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The Lens reserves the right to accept or decline any sponsorship. The Lens will decline to accept sponsorships 
that it knows or believes to be misleading, inaccurate, fraudulent or illegal, or that fails to comply, in The 
Lens’ sole discretion, with its standards of decency, taste or dignity. Like all quality publishers of original 
journalism, The Lens maintains a clear separation between news and sponsorship content. Sponsorships that 
attempt to blur this distinction in a manner that, in The Lens’ sole judgment, confuses readers will be rejected. 

The Lens sets itself apart from traditional and mainstream media in many ways. One of the most 
important is our dedication to consistently meeting and talking with our readers and supporters. 
Further, we believe a healthy democracy involves a discussion of ideas, so we host several 
community forums throughout the year. Sponsorship of these events is available, including pre-event 
web notices, signage, opening recognition, and email promotions and follow-ups. 
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Our community

Lens editor Steve Myers and frequent freelance 
contributor Samantha Sunne talk with City Council 
candidate Eric Anthony Johnson at our July 
happy-hour event. These informal gatherings give 
our audience members a chance to talk with our 
editors, reporters and each other about issues 
we’re covering — and those we should be.


About 100 people came to our evening 
forum in April to hear from and talk with 
the Native Americans from a Lens story 
about how the rising Gulf of Mexico is 
threatening their traditional way of life.

Lens government reporter Charles Maldonado interviews 
City Councilwoman LaToya Cantrell in 2015, as part of our 
Breakfast with the Newsmaker series, now in its fourth 
year. The morning events let our readers talk directly with 
those shaping our community.  

Lens publisher and CEO Steve 
Beatty makes the rounds at 
The Lens’ seventh-anniversary 
party, a regular celebration that 
draws scores of well wishers 
to mark the milestone. 

As a nonprofit, we’re selective in approaching our sponsorship partners because we know we’re 
creating close ties in our community and working together to fulfill our mission. 


